HOW APPLE'S 10S 14 PRIVACY
UPDATE IMPACTS FACEBOOK ADS

WHAT YOU NEED TO KNOW AND DO ON
FACEBOOK



What We Will Cover

« Overview —the big picture

 I0S 14 privacy update —what are iOS users now prompted to do when opening
an app

« How will this impact Facebook ads?

« What should you do?
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The Goal Of This Session

To keep you updated about a topic that
you will hear about / have heard about
but one that can be quite confusing. | will
strip it down to make it more
understandable.

To help you understand

a) What parts of this might impact you
b) What parts might not impact you

This is a complicated topic but not all of it
might impact you.

To explain what actions you might need
to take — depending on how you use
Facebook ads.
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Why did Apple roll out this privacy update?

When you use apps on your phone, they may
track you across other apps and websites in
order to target you with advertising.

Apple wants to give its customers more
control over their privacy.

The aim of the new iPhone feature, Apple

App Tracking Transparency. says, is to add transparency to this process.

Privacy That’s iPhone Now you know what’s happening, it's up to
', : ) you to choose whether apps can track you.
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Overview — what is the big picture here

IOS 14 was introduced in September 2020
but the privacy update was delayed until May
2021.

Apple now prompts people to select if they
would like allow tracking of data with an App
eg. Facebook.

If people decide to opt-out:

1. Facebook has less visibility of what the
person is doing, the sites they are visiting
etc.

2. Facebook’s Advertising tools  will
potentially become less effective in
targeting and optimizing for that person.

Because Apple’s operating system has the
largest share of the market, this will cause a
major disruption in the ability of Facebook’s
ad tools to build large-scale, interest-based
audiences and lookalike audiences, as well
as optimize for ads based on actions, such as
a purchase.
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Apple has always given users the ability to opt out of tracking

< Apps ey

App Privacy See Details

oper, PalAbout Inc., indicat
S uad I a

developer's privacy policy

e
<
Data Used to Track You
he following data r be used to

Contact Info 4 Location

Identifiers

®

Data Linked to You

d y be collected
lentit
Financial Info 4 Location

Contact Info . Purchases

Browsing History BB Identifiers

But it was Hidden

You had to go into settings and find it and
then opt out

Most people wouldn’t know that it was there
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From May 2021 it became an up front prompt

When the user opens an app or
downloads an app they are presented with
the prompt

It is now being made clear to users that their
activity is being “tracked” across websites
and apps and it is simple to opt out of this
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How many are expected to opt out?

We don’t know yet but estimates are that 70%—
90% of people will decline to allow the app to
track their activity
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How many iOS users are there?

& statcounter

GlobalStats Press Releases FAQ About Feedback

Android i0S Samsung Unknown Nokia Unknown Series 40

50.42%  49.07/% | 0.42% 0.04% 0.01% 0.01%

Mobile Operating System Market Share in Ireland - April 2021

Mobile Operating System Market Share Ireland

Jan - Dec 2016

[o —

U statcounter

GlobalStats Press Releases FAQ About Feedback

i0S 14.4 i0S 12.5 i0S 14.3 i0S 14.2 i0S 14.0 i0S 13.5

74.84% | 539% 3.19% 3.01% 1.44% 1.33%

Mobile & Tablet iOS Version Market Share in Ireland - April 2021




What We Will Cover

» How will this impact Facebook ads?

* What should you do?
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Recap on some important targeting options

On the Digital Marketing School members’
website there are video lessons which show
you:-

1. How to setup retargeting audiences e.g.
web visitors 30 days, 180 days and
people who visit specific web pages.

2. How to setup lookalike audiences — the
top 1% of people in the country who are
most similar to your followers or website
visitors
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How it will impact the targeting of your ads

1.

Facebook will have less data on people which
will impact:-

Our retargeting audiences will be smaller
because Facebook won’t be able to
identify a very large chunk of them.

Our retargeting campaigns will be less
accurate — you might end up targeting
customers  with  your  prospecting
campaigns

Our lookalike audiences will be less
accurate because Facebook has less
profile data of people.
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Recap on some important tracking and measurement option

1.

CONVERSION TRACKING

On the Digital Marketing School members’
website there are video lessons which show
you ..

How to setup conversion tracking so you
can track how many people who visited
your website added to cart, purchased,
signed up for your newsletter and lots
more

You could then track how many people
took this action (converted) within 28
days of seeing your ad
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How it will impact the tracking and measurement of your ads

Before After
Unlimited FB pixels could be placed on a * Only one FB pixel per domain
domain * Plus you need to verify your domain if

you want to track conversions

This could impact you if ...

* You have a number of sub-domains e.g.
Mysite.com/ireland Mysite.com/germany

* Your pixel and the pixel of another section
of your business (or your marketing

s el i U e ol I = consultant / Facebook ads consultant) is on

_ your site.
1. You don’t have a FB pixel on your
site « |If you run ads where you want to track how
You only have one pixel on your site many people converted on your website.

You don’t have any sub-domains
You don’t track conversion on your
website
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How it will impact the tracking and measurement of your ads

Before After
When tracking conversions you could use Now a limit of 8 events can be tracked
unlimited standard events and up to 40 including custom conversions

custom conversions

1. We can no longer track more than eight
actions on your website at any given
time. Brands will have to rank their event
triggers by priority. (there are some basic
metrics that will not be affected, like
Landing Page Views.)

This will not impact you if ...

2. Once you set your top eight conversion
events, you WILL be able to change

1. You have not been tracking them. However, if you do, all of your ads
conversions will be paused and you will need to

restart them when the priority is reset.
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How it will impact the tracking and measurement of your ads

Before After

Attribution window default was 28 day Attribution window is now 7 day click
click and 1 day view

« If you have a product that is not an impulse
buy — the buyer takes a few weeks to
decide, your report will now be less
accurate because it only reports on who
bought within 7 days of clicking on the ad.

« Campaign results will be heavily impacted.
Analytics will now populate inconsistently
over a 72-hour window, therefore
eliminating the ability to track actions in
real-time.

This will not impact you if ...

1. You were unaware that the 28 day

click attribution previously existed
2. You do not track conversions in
your campaigns
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Scenario 1: You use Facebook ads in a basic way

For example, you advertise on Facebook but:-

1.

You do not use advanced audiences such
as retargeting or lookalike audiences. You
simply target by location, interests
demographics.

You do not drive people to your website.
You just run ads to get awareness and
engagement.

There won’t be any impact on you

However, in the future you should try to use
more advanced audiences and you should try to
drive people to your site because it will improve
your ads / sales
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Scenario 2: You use some advanced targeting options but not

conversion tracking

For example ...

AR

1. You advertise to your recent website
visitors and there is only one pixel on your
website.

2. You advertise to lookalike audiences

.'m
f »

| ™
%

However, in the future you should try to use
conversion tracking because it will improve your
understanding of what ads and audiences work /

J,
don’t work. ©The Marketing Crowd 2021



Scenario 3: You use some advanced targeting options Plus you track

how many conversions on your site

For example ...

1. You advertise to your recent website
visitors

2. You advertise to lookalike audiences

PLUS

3. You track the conversions on your website
= either custom conversions or standard
conversions.

Your target audiences will be smaller
and less targeted

1. You need to verify your domain in
Business Manager

2. And then prioritise your

conversion events
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Scenario 4: You manage Facebook ads for clients

For example ...

1.

or

You use your Pixel and your ad account to
advertise for a client driving traffic to their
site

You use your clients’ pixel on their site
and advertise using their ad account

Your client needs to
» Setup a Business Manager account

» Verify the domain in BM account
* Link the pixel to the BM account
 Add you as a partner in the account.
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What We Will Cover

What should you do?
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What should you do?

1. Check whether a high % of your web visitors are using iOS 14

Friday, February 5, 2021
® Users: 45

» Technology 200
~ Mobile _,_/\/\——‘_—-/\’\«—\/"‘\*—:Jl 2;\'\/\/\—/
Z::(::W Primary Dimension: Mobile Device Info  Mobile Device Branding ~ Service Provider ~ Mobile Input Selector ~ Operating System- If th ey are’ th en th IS WI I I h ave an i m p aCt O n
— your remarketing audiences because the
+ Cumtom majority of them will probably opt out of
» Benchmarking .
Users Flow ¥ New Users e R: Tr aC kl n g
v Acquisition 53,3;?‘2' ’4,3:5]‘(')
) Behavior 2 (055|| SnlE To do that go to:-

0 1. Android 1,929 (s7.16%) 1,89 2,648 (01.58%

I Conversions

0O 2 ios 1,443 (42.76%) | 1,428 (22.99

, Attribution e

1. Google analytics

2. Choose a 3-4 month time period

3. Under audiences, click on mobile and
devices. You might then need to click on
“Operating system”. It will then tell you
how many of your visitors use iOS.
Calculate this as a % of your overall
visitors in the period.

4. To then see how many of those use iIOS
14 click on iOS.

0O 3 wi 3 (0.09%) 3 (0.09%

Discover
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What should you do?

1. Check whether a high % of your web visitors are using iOS 14

User Explorer Primary Dimension: Operating System Version  Service Provider  Screen Resolution Ot
» Demographics Secondary dimension ¥ | Sort Type: | Default =
o ErEEE Acquisition
» Geo Operating System Version .
 senavior vaern () U| mewuser You can now see how many of those iOS
users are using iOS 14
» Technology 1,443 1,4
% of Total: % of Tt
~ Mobile 21.51% (6,707) 21.76% (6,5
Overview O 1. 143 495 (34.16%) 489 (34 . .. .
. 18.8 % of my website visitors so far this year
evices O 2. 144 416 (28.71% 411 (2835 .- . . .
R o have visited the site using the iOS 14
» Cross Device ) . P )
O 3 142 240 (16.56%) 234 1 Operatlng System.
e 0O 4 141 36 (2.48%) 36 (2
B h ki 0 5
» Benchmarking O 5 1441 32 @z1% 33 (o So when | look at my retargeting audiences |
U FI
e 0 6 137 2 cow 20 oo | know that they could be out by around 18%
Acquisition O 7. 1361 19 (a1% | 17 (4
Behavior O 8 1331 17 (117%) 16 (1
Conversions O 9 1351 15 (1.0a%) 14 (o
Attribution ™ O 10 140 15 (osw | 15 (¢

Discover
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What should you do?

2. Check your Ads manager for suggested actions

Campaigns Evan Mangan - The marketing Crowd (.. *

@ 1 task to complete in your Resource Center Facebook's solutions to help address Apple's i0S 14 advertis|

Q. Search and filter \

Resource Center I3 Campaigns 20
On / Off Campaign Name Delivery T Bid Strategy

Resource Center  Evan Mangan - The marketing Crowd (.. *

@ 1 task to complete in your Resource Center Facebook's solutions to help address Apple's i0S 14 advr .sin

B Resource Center [ Campaigns 83 Ad

Respond to i0OS 14 changes

Apple released changes with iOS 14 that impacts how we receive and process events from tools like the Faceb
pixel and SDK. See updates on how these changes affect your ad account and complete tasks that can help yo
reach your audience. Learn More

Update Facebook's solutions to help address Apple's iOS 14 changes are in effect in your ad account.

0 of 1 completed Some
As mo
O A\ Review audiences that have decreased in size ~ accoul
a decr
One or more of your audiences have decreased in size because they may unavai
not include some people on i0S 14.5 and later devices. Review the ad sets Learn

with impacted audiences. Learn More
Review Ad Sets Mark Complete New li
A dom

Audiet

Go to your Ads Manager

It will tell you if there are actions that you
need to take in Resource Centre.

Click on Resource Centre and you will see
the actions that Facebook is recommending
for you.

It will probably tell you that some audiences
that you have used in Ad campaigns could
now be smaller in the future.




What should you do?

3. Verify your domain

You should verify your domain in order to

1. Claim ownership of your domain — you
are proving to Facebook that you own
and manage the website

2. You can then prioritise the conversion
tracking events — unless you verify your
domain you can'’t track these.

3. It would also allow you to control who can
run ads that link to your website and you
can block accounts advertising

Note: You have to go to Facebook Business
Manager to verify your domain
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How to verify your domain

https://business.facebook.com/home/accounts?global_scope_id=22287117774463688&busin

Good evening, Evan

Ad Account Performance

No Ad Accounts
You can create a new ad account or add an existing one 10 Social media marketing |
Settings,

Go to Business Settings

Danac

< &

@ https://business.facebook.com/setiing _ ot

FACEBOOK = People

ess Settings

S Social media marketing |...  w Filter by name or 1D or Email

Evan Mangan
Commerce Accounts

Line of Business

WhatsApp Accounts

d?b Data Sources

@ Brand Safety

Domains

Block Lists
Registrations v
& Integrations v

@ Payment Methods
a Security Center
g Requests 1

I Natifications

00034315573212?business_id:

Admin acce

A Add Assets

How to verify your domain

Go to business.facebook.com

Choose your page from the left hand
menu

In the bottom left click on Settings icon
On the left hand menu under brand
safety select Domains
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How to verify your domain

*ACEBOOK = .
= Domains

Business Settings

. m themarketingcrowd.ie Not Verified
S) Social media marketing .. w . Owned by: Social media marketing Ireland 1D: 475119450379918
”?mef‘k@“"ww"\“ e Meta-tag Verification ~ HTML File Upload ~ DNS Venification I I OW to Ve rl I y yo u r d OI I lal n
unts
g the verification cor n of your website's home; e.

5. If you have not already told Facebook the

. I name of your website you will see a field
called Add domain. Click it and type in
Registrations v . .
. your domain name

6. If you have already told Facebook (when
setting up your page or creating a
catalogue) it will list it on the left and will
say Unverified

7. Select meta Tag verification

8. Copy the meta tag
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How to verify your domain

@ @& TheMaketingCond S 10 B 12 4 New Fd @ WPRocket © Howdy, EvanMangan Y

Hola! Would you like to receive automatic updates and unlock premium support? Please activate yor of WPBakery Page Builder (x]

. Search Results ature opular Recommended  Favorite: Keyword v || insert headed x

® cComments ({2

& Gift Vouchers 939 items 1 |of27 . .
et e Moot 9. To verify on a WordPress website, search
& :(l;ll[l'::“«akm WPBeginner P Header Footer Code, AdSense for a plu g | n Cal Ied [ I nsert h ead erS an d

Contact ki
r g by haoking

ST ol footers” and click install and then activate
sl Analytics ©2) Last Updated: 3 weeks ago
® vatcig e et T 10. Then go to Setting on the left hand side

M| 4,1 bnerter - Ad Manacer & and select Insert headers and footers

11. Paste in the “meta tag header script’
from Facebook business suite. Scroll
down and click save

&« c @ https://themarketingcrowd.ie/wp-admin/options-general php?page=insert-headers-and-footers a 4« 4 %

T & TheMarketingCrowd © 11 B 12 4 New B @ WrRocket ,

Insert Headers and Footers » Settings

Stripe has enabled but empty Publishable key or Secret key in the plugin settings in Gift Cards plugin

WP Rocket: One or more plugins have been enabled or disabled, clear the cache if they affect the front end of yoi

Dismiss this notice,

Hola! Would you like to receive automatic updates and unlock premium suppoggg®se activate your copy of WPBakery Page Builder

Comments (12

Gift Vouchers
: ) Settings
6| Tatvic EE Plugin
GDPR Cookie Scripts in Header
Consent 1 <meta name="facebook-domath-verification” content="nwisvceetuskvmxanipcofrioeggfe” /|

Contact

B wooCommerce
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How to verify your domain

Google

wix how to add code to head X L

Q Al [] Videos [ Images [E News (& Shopping i More s Tools

Q

About 5,030,000 results (0.51 seconds)

In the Wix Answers app, go to Settings > Support Channels > Help Center.

To add custom head code:

1. Click the Advanced tab at the top.

2. Scroll down to the Custom Code section.
3. Click Edit next to Add custom head code.
4. Select the relevant language.

5. Paste your custom code.

6. Click Save.

To verify on other website platforms like Wix,
Weebly, Shopify etc. Simply do a Google
search like “Wix how to add code to head”

You will be shown a support article explaining
what to do
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How to verify your domain

FACEBOOK = Domains

Business Settings 12 GO baCk tO BUSineSS SUite

8 ocia moa rerketing | v Filter by name or ID m themarketingcrowd.ie Not Verified
9 Owned by: Social media marketing Ireland 1D: £

themarketingcrowd.ie P D H
Meta-tag Verificati HTML File Upload DNS
Metrtog vrfesten e »13. Click verify

Set the meta-tag containing the verification code into t|

Commerce Accounts

Line of Business

Meta-tag Verificati
WhatsApp Accounts eta-tag Verification

14. If you get a message saying verification

Here are the basic steps:

5% Data Sources v . . . .
® P gl o failed, try again in 3-4 hours and it should
Brand Safety A~ o
Domains 2. Confirngith e meta-tag is visible by visiting http:/ WP rk fl n e th e n .
Block Lists 3. Click Verify
Registrations v
Verify
(&) Integrations v

Note — if this doesn’t work for
some reason you should try
verifying using the DNS on

@ Payment Methods

your domain. Call your domain
provider and they will talk you
through it.

3. Click Verify

Domain Verification Failed

Unable to verify the domain

Learn More . . .
o themar$tmgcrowd*|e Verified

Owned by Social media marketing Ireland 1D: 4

& Assign Partners A Add Assets

Partners Connected Assets Domain Access




4. Ensure your business manager account not only has the domain

verified but also has your ad account and page connected to it.

Business Manager In your business manager account you have
Manage ad accounts, Pages, and the people who now verified your domain.
work on them — all in one place. It’s free.
You now need to ensure that Facebook sees
that your ad account and your Facebook
business page (as) are also connected to this
Domain through the Business Account

This will then allow you to prioritise your
tracking events in the next step.

©The Marketing Crowd 2021



4. How to connect your ad account & page to your business manager

< C & https://business.facebook.com/home/accounts?business_id=2228711777446368

Good evening, Eva

Home
Ad Account Performance Recently Upda
ocial media marketing Ireland
E n Mangan - The marketing Crowd  €0.00 ;
> 3800 spend React Go to business.facebook.com
@ Ads Manager
ay Audiences - Gealtena ]
_ Choose your business account
I8} Ads Reporting .
Pages on the left hand side
G: Ad Account Settings
The Marketing Crowd A
A, Events Manager e Page - ID: 111567682195060 C||Ck on the COg to gO to your
business settings
# See Allin Busines gs
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4. How to connect your ad account & page to your business manager

On the left menu
Add a Facebook Page
Add a Facebook Page if your business already owns the Page. If you w8 3 .
you should request your client's Pages. Cl |Ck O n pages

Click on Add
Click on Add page
Type in the name of your

~ page
Then select Add page

Adding a Page means you'll see it in your Business Manage gPcde, you must

already be an admin of that Page,

NP

ebook Page, you agree to Facebook's Terms ane

Cancel

o
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4. How to connect your ad account & page to your business manager

Add An Ad Account

Add an ad account if your business will control campaigns and billiTTg

Adding an ad account moves it into Business Manage
will be able to assign permissions to thisg

Business Manager, yo! ove it.

fig,.ad account. |
you work for an agency, you should request access to your client’s ad accountzg

gotward, only your business
> once you've added an ad account in

On the left menu
) Click on Ad Accounts
Click on Add

Click on Add Ad account
Paste in the id of your ad

7
o P

Cancel

C @ https://business.facebook.com/adsmanager/manage/d

Ads

Q }{ Please select a business asset Q

Evan Mangan - The marketing Crowd = X
E [X) Campaigns

Evan Mangan - The marketing Crowd (

@ | Ad Account ID: 380601755312923
Owned by an individual

account
Then select Add Ad Account

o

85 Ads

v a B O @ & @ Preview
See More Ad Accounts
-
Can't find an ad account? Switch to a different Delivery T Ad Set Name
Business Manager account. Switch Account
. New Ad o In Draft New Ad Set
0 active ads
. “B New Ad Completed New Ad Set
0 active ads

To get your ad account id,
go to your ads managetr.
Here you will see your id



What should you do?

5. Prioritize your tracking events

You should prioritise your tracking events

because:
USER SEES AD & THEY LAND ON YOUR SS THEY CONVERT $$
CLICKS WEBSITE
1. For people who opt out of tracking on
ey A) OPTED-QUT —  ONLY1EVENT FIRES I0OS 14, only one event will be reported.
i ! M o Therefore, ensure that you have set the
B BJOPTED-IN — . Al| 8 EVENTSFIRE B —F ; A

priority that suits your business. For most

of us, the top priority will be a sale, then
checkout, then add to cart. But yours
might be different.

2. Facebook has already prioritised your
events but they may not be what you
want.

3. Facebook has not added your custom
conversions — you need to add them to
the list and prioritise them.

Only the person who verified the domain can
Prioritise Events
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How to prioritise your tracking events

Custom Conversions

Measure and Optimize with Custom Conversions
Use custom conversions to measure outcomes that happen on your website or in-store, and
optimize your ads for URL traffic and custom events. Learn More

Create Custom Conversion Share

Custom Conversions

Status Data Source

® \.[flm}e:ﬁﬂUE)»cEnj‘lng iourses page on TMC eive IEvan ‘Manga‘nvsﬂpixel
@ Puchase of DMS memberstip o Active Evan Mangarts Pire
® \Elstn.g?,?ll??ﬁ?l,?age far DMS membership  Inactive Evan Mangarfs Pix

Go to your Ads Manager

Then on the left select the option for Data
sources and then custom conversions —
check whether you have any custom
conversions setup and copy the id of
each conversion into a notepad or word
document.

(If you haven’t setup a customer conversion
you can set one up here. Refer to the Zoom
course on the members website “How to
analyse and track your marketing” and it
shows you how to set these up)
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How to prioritise your tracking events

o All Tools

= Shortcuts

o (A ] Q- & ] Campaigns
Ads Business Events

Momsger  setngs  Manoger Qe 0 2 T F 3. On the top left menu select Events

Delivery T Bid Strate: M an ag e r
'-a-‘ E @5 o In Draft

Audiences Commerce Ad Account

Manager Settings Ad Sets Off Using ad ¢ 4 5 Then CI ICk on Agg regated EVG ntS
measurement - this is the place where
you can prioritise your events.

Using ad ¢

Ad Sets Inactive Using ad €

Manage Business

_ 'Our... Ad Sets Off Using ad ¢
U Account Quality

Ad Sets Inactive Using ad ¢
W Apps
N T E Ad Sets Inactive Usina ad ¢

Data Sources

- Important Changes Affecting Web Events
Q Search by name or ID
Apple has announced changes to i0S 14 devices that will impact how
Evan Mangan's Pixel Aggregated Event Measurement protocol to process events from pe
= ID 604883649639695 efficacy of your ad campaigns. By default, we've added up to 8 eve
Events Manager. Visit the Resource Center for more information,

Go to Resource Center

receive and process web events ¢
e on i0S 14 devices that are opted ¢
on your domains that are recommen

& Evan Mangan's Pixel &

Overview Test Events Diagnostics

Histon Settings

Add Events

Pixel/Conversions API Aggregated Event Measurement ()

View all ed through the Fac

Events Iy Used by Connection Method
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How to prioritise your tracking events

{  Events Manager

Web Event Configurations

The domain list displays domains that receive data from pixels that your business either owns or shares with other ad accounts. By default, all domains are
configured with up to 8 prioritized conversion events which are used for web ad campaign optimization. Search for domains to view and manage prioritized event
configurations. If a domain isn't listed, add it to your business account first using Manage Domains.

5. Click on Domain Verified

If you're unable to edit configurations and you're the domain owner, verify the domain. Completing the domain verification process is recommended for all
unverified domains to ensure your business has control over which pixels and conversion events are eligible for configuration on your domains.

Q_ Search by domain name

6. Click on manage events

C

Bomain onfigured
Events

themarketingcrowd.ie Domain Verified 3

Web Event Configurations

The domain list displays domains that receive data from pixels that your business either owns or shares with other ad accounts,
configured with up to 8 prioritized conversion events which are used for web ad campaign optimization. Search for domains 1
configurations. If a domain isn't listed, add it to your business account first using Manage Domains.

If you're unable to edit configurations and you're the domain owner, verify the domain. Completing the domain verificatiol
unverified domains to ensure your business has control over which pixels and conversion events are eligible for config

rocess is recc
tion on your dor

Q_ Search by domain name
Configured
Domain 9
Events
themarketingcrowd.ie Domain Verified 3
Highest priority Contact Evan Mangan's Pixel

Initiate Checkout Evan Mangan's Pixel

Lowest priority Add to Cart Evan Mangan's Pixel

Manage Events
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How to prioritise your tracking events

Facebook will have chosen some
standard events for you and prioritised
them. Review these and change the
order of them by dragging them up or
down

Priority @ Pixel/Custom Conversion Event Name @ Value Optimization @  Configured Event Usage @

8. In order to add your custom conversion
" . to this priority list, click on “add event”
it Web Event Configurations

To change this domain’s configuration schema, select the desired pixel or custom conversion and the event you want configured on the domain. Place the events in order from b tt n
highest in priority when a customer takes several actions during a web session. If you change the priority of the events, all ads and ad sets optimizing for the changed events w u 0
remove events that are being used for optimization. Learn More

< Events Manager

Domain: themarketingcrowd.ie

9. Change it to custom conversion and click
the down arrow. Your custom
Hopestprnty 5| Ban Mangari P v coman - conversions might not be visible. Paste in
v | stocs - the conversion id into the box and it

N eesve— R — . should appear. Select it.

Priority @ Pixel/Custom Conversion Event Name @ Value Optimization®  Configured Even

Lowest priority i Custom Conversion - Choose an event - T Event

| Q

No matching results.

@ cCan't find your custom conversion event? T
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How to prioritise your tracking events

Edit Web Event Configurations

To change this domain’s configuration schema, select the desired pixel or custom conversion and the event you want configured on the dor
highest in priority when a customer takes several actions during a web session. If you change the priority of the events, all ads and ad sets
remove events that are being used for optimization. Learn More

Domain: themarketingcrowd.ie

Paste in the conversion id into the box
and it should appear. Select it.

Priority @ Pixel/Custom Conversion Event Name @
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