ADVERTISE ON
FACEBOOK &
INSTAGRAM

PART 1 & 2




What We Will Cover — Part 1

Overview of where your ads can appear
Why you should use the ads tool rather the Boost post button
How to get to the ads tool (And why you might find it tricky to find)
Which campaign objective should you choose?
Intermediate level ways to target your ads
« Around your town, county, country or multiple countries
« By Demographics and behaviours
* By Interests — what people have shown an interest in on Facebook
« To your Facebook page followers
6. Advanced ways to target your ads based on
« Who has engaged with you on Instagram and Facebook
* Who has visited your website
* Lookalike audiences
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When you run an Ad on Facebook, it also goes out on Instagram

When you use the Facebook Ads tool on
Facebook.com, your ad will go out on
Facebook AND on Instagram

In this course we will be looking at how to

do this.

View Facebook and Instagram as 2
places where your ad appears




Example Facebook Ad In Newsfeed

¢ Creatggtudio
‘ll Sponsored -

Pro Video Making was Hard...
https://createstudio.com/go/lifetime-

This post appeared in my Newsfeed but | have not

M1 eate RURIED Yilens liked their page. It appeared because they are
%2 Lifetime Software Deal (ONE-TIME Payment ONLY) running an Ad campaign — specifically, a promoted

¥ ... See more mwn’&
. : It looks like a pos | can tell it's an Ad because

: ' « It says sponsored in light grey at the top

WARNING




Example ads on Instagram

1436 0 & @ » o 61%a

Instagram - v _

@ bookingcom :
Sponsored * . y
> R V e B

Ads also appear in the Instggram feed and
in Instagram Stories o a
a
a
-3
110
Book Now >
place :
Qv A . |
bookingcom Timber Ridge Lodge and Waterpark . f‘
With free cancellation, you can stay flexible. Book the o :
perfect stay with peace of mind. -
Learn More
o
A QO B O © :

i @ <



Ads also appear in Messenger

14500 €@ « % 59%%a

In your messenger inbox you will
see an ad in-between chats

JGR CORK JIGR

14500« © - o 59%.

&

JGR

JGR CORK

At JGR CAPS we have the entire production
chain of wooden bartops.

From wood production, drilling and diameter

——=a3rding, painting and finis... See more

JGR  Talk directly with us - When yOU tap VieW detalls you
View more / see more information_—

Wood Ci

DGR w0 s WA= IGR ro vz m

Talk directly with us Talk direct|

I @) <




Ads also appear in 3" party websites and apps

Facebook also has a network of
websites and app that ads appear
on

Fram gangilss o hivdked 1o See the werld in & Sy 6t FRUTS
peacemaker, the rermackabile e of Big CulteralFest




A full list of placements — where your ad can appear

Placements

® Instagram in-stream video is no longer available as an
run video ads on Instagram using the Instagram Reels

When running an ad you can decide

» | Feeds - which of these placements you want to
S — @ keep or remove

P | Stories and Reels =

¥ In-stream vy 1

»  Overlay and post-loop ads on Reels o -
3 lasper's Ma
ieach people with sticker, banner or e

P | Search v =



What We Will Cover

Why you should use the ads tool rather the Boost post button
How to get to the ads tool (And why you might find it tricky to find)
Which campaign objective should you choose?
Intermediate level ways to target your ads
« Around your town, county, country or multiple countries
« By Demographics and behaviours
* By Interests — what people have shown an interest in on Facebook
« To your Facebook page followers
6. Advanced ways to target your ads based on
« Who has engaged with you on Instagram and Facebook
* Who has visited your website
* Lookalike audiences
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1. The Boost Post Button — on a Facebook Post

The Marketing Crowed
Put y Evan Mngan @ 1

if you {or a member of staff) would lie to leamn how to increase you
over the next 12 months, see bedow the: schedule of Digits
g each month on Zoom for members of our anline Digital b
courses cover Tikbok merketing Instagram, Facebook ads, Making m
and Instagram Live streaming pices lots more.

Woou can attend  ALL of these courses for one membership fee (or wa

When you send out a post from your page
on Facebook there will be a Boost post
button that allows you to turn the post into

ALL UPCOMING "LIVE" an ad
DIGITAL MARKETING

COURSES FOR THE NEXT

However, not all the targeting options are
available and some of the settings result
in wastage



1. The Boost Post Button — on an Instagram Post

15020 6O - QS 57%=

& Posts

@ themarketingcrowd.ie

When you send out a post from your
i Instagram account (Business or Creator
ALL UPCOMING "LIVE" Moriontng account) you will see a Boost post button
DIGITAL MARKETING

COURSES FOR THE NEXT 12 The targeting options here are VERY
PP limited. You can only target by geography,
age, gender and interest

PLUS YOU CAN
WATCH REPLAYS
IF YOU MISS ANY

View insights Boost post

© Qv W




2. The Ads Tool in Ads Manager

0 Q, Search Facebook @ g:] @
Manage Page -0} o The Marketing Crowd
@ The Marketing Crowd Add featured = List view
Create

Professional dashboard Photos See all photos G 7T O:ie o the best Al image generato .

now available in Canva. @ Post
@ Insights

Written by Sabrina Ortiz, Editor '. Story

% Ad Center Oct. 22,2024 at 6:00 am. PT
@ Create ads O Reel

Boost Instagram post

@ SEttings 2 NEW FEATURES
INSTAGRAM IS TESTING
@ Location Pages A
More tools ~
Manage your business across Meta apps L HOW T0 PROTECT YOUR
g PP o % ECFAGEAN APy o Canva has lau
I8 Mnsn vias iEian Dream Lab an
Tem—
. . A There was previgusly a text to image appei H Event
w4 Advertise Information about Page Insights Data - Privacy - Terms - . ~=21{cK TO UNMUTE o
* Advertising - Ad Choices [> - Cookies - More - Meta © 2024 wasn't... See mgﬁe_‘

9 Fundraiser

If you click on the 9 dots top right (menu) there is the option to create an Ad

This is the tool that allows small and medium sized business run ads that appear on both Facebook
and Instagram but also has

1. All the targeting options

2. Allows you to avoid wastage



What We Will Cover

Which campaign objective should you choose?
Intermediate level ways to target your ads
*  Around your town, county, country or multiple countries
« By Demographics and behaviours
* By Interests — what people have shown an interest in on Facebook
« To your Facebook page followers
6. Advanced ways to target your ads based on
* Who has engaged with you on Instagram and Facebook
« Who has visited your website
* Lookalike audiences
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2.

3. How to get to the ads tool (And why you might find it tricky to find)
4
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To access the ad creation tool within ads manager

o =D
0 Q. search Facebook @ © HH [ ) )
Manage Page [ O] ’ The Marketing Crowd Menu
0 The Marketing Crowd Add featured Q. Search meny Create 1 . On the top rlg ht Cl |Ck On the 9
, B s dots icon
[dl] Professional dashboard Photos B .
s ® =~ 2. Then click on Create Ad
2 *  Organize or find events and other
[ mnsights things to do online and nearby. .
O Reel
Ad Center i 3. It then tak to the Ad
% - Yo ——— . eén akes you 1o the S
interests. .
(&) Create ads X Lifeevent
o MNews Feed Oo
©) Boost Instagram post W See relevant posts from people and
Pages you follow. - A
{@} Settings . Feeds
See the most recent posts from your
@ Location Pages 2 - friends, groups, Pages and more. © Grow
Pages
More tools A |- Discover and connect with businesses a
ine on Facebook
Fundraiser
. Entertainment
Information about Page Insights Data - Privacy - Terms

However, if you have never
created an ad before this might
not work for you. It might take
you to their new “very basic” ads
area.

¢  Awareness

IS Traffic

Q} Engagement
T

Leads
Your campaign objective is the business
goal you hope to achieve by running
your ads. Hover over each one for more
information.

2 App promotion

. If so, see next slide
Sales

About campaign objectives Cancel




Alternative way to access the ads tool

i
= ® B
1g Crowd #' Edit Learn v Menu
Q, Se
Boost a Boost an The Marketing Crowd
post |n5ta°i:am Published by Evan Mangan € Social
P The 10th tool I'm recommending s
and want to shoot clips when yo *
ds

d ads that adjust over time to help you get

o

@SS T@ cetingstarted @ Live Football on TV | F
<0

Promote

a The Marketing Crowd
@ Public

f Automated ads

@ Choese a goal

v Boost existing content

Choose a goal

1

Build your busin

L]

Get more messages
Recormended

On the top right click on the 9

dots icon
2. Then click on Create Ad
arehmen 3. It might take you to this basic
ads area. If it soes, click on
Eve the link in the bottom left to

go to the advanced tool “Ads
manager”

Then in Ads manager click the
green Create button.

online and nearby.

Friends
Search for friends or peo

Groups
Connect with people whi

News Feed



They will ask you what is your main objective

You start an Ad campaign by deciding what

Create new campaign New ad set or ad you r ObJeCt|Ve |S
Buying type
Auction Select an objective to see the available
conversion location and event options for
Choose a campaign objective eaCh .

)  Awareness

Awareness: Show your ads to people who
are most likely to remember them.

Traffic: Send people to a destination, like
your website, app or Facebook event.

Leads Engagement: Get more messages, video

Your campaign objective is the business

views, post engagement, Page likes or event
information responses.

Sales Leads: Collect leads for your business or

brand.

App Promotion: Find new people to install

your app and continue using it.

About campaign objectives Cancel Sales: Find people likely to purchase your

product or service.

Traffic

Engagement




You can control how much you spend on your ads

() Budget & schedule

Budget @

Daily budget =  €20.00 EUR

You'll spend an average of €20.00 per day. Your maximum daily spend is €35.00 and your maximum
weekly spend is €140.00. Learn more.

Schedule @

Start date

B8 Nov 11, 2024 (© 03:53 AM PST

End date

Set an end date

Hide options &
Budget scheduling @

Increase your budget during specific time periods View ¥

Ad scheduling @

You can specify either a daily budget or a
total lifetime budget you want to spend.

If you select to use a total lifetime

budget, Facebook could spend most of it in
the first few days. If you choose daily budget
it will spend up to that amount each day

You can also set a start and end date




You can target people in

lots of powerful ways

#F Eun
Custom audiences @

Q, Search existing audiences

Add exclusions

* Locations @

Included location:
» Ireland

Age ©
18- 65+

Gender ©
All genders

Advantage detailed targeting+
Include people who match 0

Q, Add demographics, interests or behaviors

Languages @

All languages

& Run an A/B test to see the results of using Advantage+ audience

Close v/ All edits saved

wiTaws lew T

Suggestions Browse

uDF REVICW

You can target by:

Country and area within a country.

Whether some lives in the area or is visiting (Tourist)
Age and gender.

Precise interests

Broad Category of interests

Whether people are connected to your page
Interested in

Relationship status

Languages

Education

Workplace




There are also advanced targeting techniques

& You can target by:

» Whether someone visited your website recently

« Whether they engaged with your profiles, posts or
ads on Facebook or Instagram

» Whether they are very similar to the people who
already like your page, or have visited your website.

We will look at these in more detail later in the course



You can choose where your ads will appear

Devices

All devices

Platforms

You can choose to have your ad appear
+/ Facebook + Instagram

./ Audience Network +~ Messenger

Aol cistosbation @ + In the desktop newsfeed (PCs and laptops)
23 / 22 placements that support asset customization . In the m0b||e neWSfeed (FacebOOk m0b|le
Placements app)
b | Feeds v + On the right hand side of the newsfeed
Get high visibility for your business with
ads in feeds « In Facebook partner mobile apps (A network
b Stories and Reels Vi Of 3rd party appS)

* On Instagram

P In-stream ads for videos and reels V4

Reach people before, during or after they

You can also switch any of these off i.e. You

watch a video or reel

P Search results o

might want to have your ad appear in the

ASPERE-MARKET COM
Jasper's Market Is now open downtown

r for your business as people

[0}

©WO Jonn Evans nd 23 ather

e — Newsfeeds but not on the right hand side of
P Messages 5 (O] ' = *‘ B

the newsfeed or in partner mobile apps

Close | ) Verifying your edits...



You can choose a post to send out as an ad or design one from scratch

The Mafketfijg CFOWd._ You can choose which page or Instagram
% g @themarketingcrowd.ie > profile you want the ad to go out from
~ First identity
™
You can choose to use a previous FB post or
Select second identity >
f X Instagram post as the ad
() Ad setup Or you could choose to design it from
scratch.
Create ad v

® Create ad
Use existing post
Use Creative Hub mockup
Advantage+ catalog ads #

Automatically use media from your catalog. We'll show each
person the catalog items they're most likely to engage with.



What We Will Cover

Which campaign objective should you choose?
Intermediate level ways to target your ads
*  Around your town, county, country or multiple countries
« By Demographics and behaviours
* By Interests — what people have shown an interest in on Facebook
« To your Facebook page followers
6. Advanced ways to target your ads based on
* Who has engaged with you on Instagram and Facebook
« Who has visited your website
* Lookalike audiences




Which campaign objective will you choose?

You start an Ad campaign by deciding what

Create new campaign New ad set or ad you r ObJeCt|Ve |S
Buying type
Auction Select an objective to see the available
conversion location and event options for
Choose a campaign objective eaCh .

)  Awareness

Awareness: Show your ads to people who
are most likely to remember them.

Traffic: Send people to a destination, like
your website, app or Facebook event.

Leads Engagement: Get more messages, video

Your campaign objective is the business

views, post engagement, Page likes or event
information responses.

Sales Leads: Collect leads for your business or

brand.

App Promotion: Find new people to install

your app and continue using it.

About campaign objectives Cancel Sales: Find people likely to purchase your

product or service.

Traffic

Engagement




What We Will Cover

Intermediate level ways to target your ads
*  Around your town, county, country or multiple countries
« By Demographics and behaviours
* By Interests — what people have shown an interest in on Facebook
« To your Facebook page followers
6. Advanced ways to target your ads based on
* Who has engaged with you on Instagram and Facebook
« Who has visited your website
* Lookalike audiences




How to target Geographically

You can ..
» Choose a region e.g. Worldwide or Europe
» Choose a country or Multiple countries

* Locations @

Reach people living in or recently in this location.

Ireland » Choose a county or a multiple county
Q@ kery » Choose a town within a country or multiple
towns
W Inclue: . [ e beations il » Choose a radius distance from a town
Your audience location has been changed from Ireland to Kerry. Undo change X » Choose people who live in the location or who
e P are visiting the location
West
Tralees +
(v ~ This is mainly based on someone’s phone GPS
Fermoy”
. © If you do not want to target people who have
cq - — shown an interest in a location e.g. Searched for
() - malido things to do with a town or county untick it — it is
e o ams more likely you want people who live there.

+/ Reach more people likely to respond to your ads@
We'll also show ads to people interested in your selected cities and regions, in those
countries.



How to target by Age and Gender

You can ..
» Target people by age range — from 13 to 65+
« Target people by gender

Age ©
18w 65w This information is provided by everyone when
Selecting an audience under 18 will limit your targeting options to some locations and age. Learn more jOining Facebook.
Gender ©
® Al Men Women



How to target by Demographics

Detailed targeting

Include people who match €@ » Target people by relationship status (single,
p engaged, married)
‘ Q Addd » Target people by education (schools / colleges)

Demographics

— + Target people by Job title
« Target people by life events (married 3 months,
6 months)
Financial » Target people who are parents or have kids of
a certain age

Exclude Education

Life events

Parant=s

* You really want to have more than 1-2K people
in your target audience in order for it to e cost
effective and to see results.

Key Point: - If your geographic targeting is narrow eg. living

Demographics are based on what within 15 miles of Ennis, you are highly unlikely

. . to have over 1,000 people in your audience.
fhee?ffrsflijlgm the About section of « If you find a good targeting option, consider

increasing your geographic targeting to get
more people.



How to target by people’s Behaviour

Detailed targeting
Include people who match @

‘ Q, Add demographics, interests or behaviors

Exclude Behaviors

Anniversary
Behaviours
Consumer Classification

Digital Activities

Ninital artivitiae

Behaviours are what Facebook has
observed about us.

You can target someone based on ..

» Travel habit — frequent international
travellers

* Whether they are an ex pat

+ Whether they manage a Facebook page

» Whether they are an early adopter of
technology



How to target by people’s Interests

Add locations in hulle
Relevance

Yoga

Size

Yoga

Yog

Yoga

Yoga

Q yogd

Lanauaaes ©@

Suggestions Broyse

Interest targeting is one of the most powerful
elements of Facebook Advertising because you
can target people based on what they have
shown an interest in on Facebook and outside of
Facebook. Eg. The pages they have liked or the
ads they have clicked on or sites they have
visited.

Step 1: Search by topic

For example, if you are a yoga business, search
for Yoga and choose Yoga - interests or
something else from the dropdown.

Then click on Suggestions and it will show you
what other topics the people who like Yoga have
shown an interest in. This should give you more
targeting ideas



How to target by people’s Interests

Step 2: Search for people who have liked a big page

Advantage detailed targeting+ You can also target people who have shown an interest
Shiiida pas s ik riaiols @0 in (liked the page or clicked on ads) a big brand,
Q, BROWN THOMAS| suggestions Browse  famous people, magazines and events that your target

audience would be interested in.
Languages ©
For example. | want to target people who have an
interest in High end ladies fashion so | can search for
Brown Thomas. It comes up as an option so select it.
Now click suggestions and you are shown all the other
big pages these people have also liked

Note — unfortunately not all pages will appear so you
might not be able to target some of your competitors
followers.



When adding multiple interests, understand the difference between

AND and OR

Advantage detailed targeting4
Include people who match Li ]

Demographics > Work > Employers
Running
Interests > Additional interests
Road cycling (cycling)
Interests = Sports and outdoors > Sports (sports)

Swimming (water sport)

Q, |Add demographics, interests or behaviors

Close | (O Verifying your edits...

There are times when you want to add multiple
interests and you want it to be OR

But other times you want AND.

| want to target people who have an interest in Running
AND cycling AND swimming .

Not running, or cycling or swimming

Suggestions Browse

When you add multiple interests it is OR



When adding multiple interests, understand the difference between

AND and OR

Advantage detailed targeting+
Include people who match i ]

Demographics > Work > Employers

Running

emsgraphics, interests or behaviors Suggestions Browse To make it AND, you need to

Define further

Add one interest and then click Define
further

Then add another interest

Advantage detailed targeting+
Include people who match Li ]

Demographics = Work > Employers Then CIICk deflne further

Running

Q, Add demographics, interests or behaviors Suggestions Browse

and must also match X

Interests > Additional interests

Q, JAdd demographic;, interests or behaviors Suggestions Browse

Define further



Also, think like a sniper rather than a machine gun

Try not to target EVERYONE in the same ad.

Ask yourself are there distinct audiences that | should
tailor the image and text to in order for it to resonate with
them?

Eq. As a sports physio, don't target people interested in
running swimming and cycling with the one ads. Create 3
ads with an image relevant to each audience and text that
speaks to them

Eg. As a gym — don'’t target everyone over 18 within 5
miles who is interested in fitness

Target guys 18-30 with an image of a ripped guy plus
benefits that will resonate with them, women 18-30 with
an image of a toned young woman plus relevant text,
guys over 40 with a relevant image and women over 40
with a relevant image



If you are new to Facebook Ads - this amount of targeting is plenty!

If you have never run a Facebook ad campaign
before, all the targeting we have just covered is
plenty for you to focus on and practice.

However, if you have previously run ad
campaigns it's important to know what you can
now do to take your campaigns up a level




What We Will Cover

e R

6. Advanced ways to target your ads based on
* Who has engaged with you on Instagram and Facebook
« Who has visited your website
* Lookalike audiences




How to take your campaigns to the next level

Autumn Boutique Campaign

You should not view it as one ad
e campaign but actually a multi
WARM COLD #B campaign where you

) (©)

Q==

1. Focus first on your warm
audiences (Those who
have interacted with your
brand) and prioritise your
ad spend on those.

2. Then work towards colder

®

Followers Web visitors I..O(;I;:tl)ivl;(::udiences : \S'kc‘:;neBr:oavs:c.ir:g;nzss : \Sﬁkc:;neBt;jtgi:ﬂeio— 55 not heard Ofyou /
o Sy interacted with you)



How to take your campaigns to the next level

Summer Fitness Classes

T WARM l COLD #B 3. Then monitor the Cost Per
‘ Click of each target group

to see which ones are

worth targeting again and
& ® [ ]
D)

Q==

which ones have a very
high cost per click

99

Followers Web visitors I..oo.k:Iik-eAudiences * Women aged 30- 55 * Women aged 30- 55 CPC Of 100 tO 40 Cc IS exce”ent
ool " interestedn Interested in CPC of 40c to €1.20 c is ok
fitness WO CPC of €2 — €3 euro is getting
CPC= €0.35  €0.40 €0.85 €1.10 €2.30 VEry EXpensive



Advanced ways to target your social media followers / engagers

Earlier we looked at how to target
your Facebook page followers.

But some of those might not be
that interested. How can you
target those who have recently
shown an interest?

How can you target non followers
who have engaged with your posts
or ads?

How can you target people who
have engaged with you On
Instagram?



Advanced ways to target your social media followers / engagers

0 Q, Search Facebook n

o= - Go to the audiences section of
t" Evan Mangan i) S
- W Ads Manager
™ .
& Friends
B¢ Li
® Memories 1. Gotlo your Feed
2. Click on Ads Manager
. Saved
@ Groups
Q Video

ﬂ Marketplace

Create story

Q. Cou
Now

.||| Ads Manager



Advanced ways to target your social media followers / engagers

Q0 Meta
All tools
Ads Manager
—u Shortcuts
§ Evan Mangar v
e Account Overview ® &
. Ads Manager Billing &
EeE campaigns T
Eﬁ Ads Reporting
- Manage
&%% Audiences

%a Advertising settings Mling & payments

£ Billing & paym © Brand safety and suitability

— Alltools 7 Business Apps

& store Locations

&

Business

Advertise

'@ Ad accounts
< Ads

Ad limits per
® Ads Manager

%4 Advertising s

Go to the audiences section of
Ads Manager

1. Hover over the menu top left
and then click on All tools
2. Click on Audiences



Advanced Facebook page targeting

OQ Audiences ‘E B: Evan Mangan - The

Click create audience

Click Custom audience
Create audience w

Then select Facebook page
Custom audience e ID

22 Lookalike audience

) Saved audience )

'se a custom audience source X
«ct with people who have already shown an interest in your business or product.
oo ol B
Filter
Your sources
F.; @ Website & Customer list

B App activity f@ Offline activity

§8 Catalog

Meta sources

> Video (@ Instagram accoun
= Lead form <> Events

# Instant Experience fE Facebook page

® Shopping f On-Facebook listings

[©)] Cancel




Advanced Facebook page targeting

Create a Facebook page custom audience

Include Accounts Center accounts who meet Any w Of the following criteria:

Choose your page from the drop
Page down

@ The Marketing Crowd

Select Account centre accounts

Events

Accounts Center accounts who currently like or fcw

Accounts Center accounts wl rently like or follow your Page Then give thIS aUdienCG a name

®  This includes people who currently like or follow your Page on Facebook. People who

unlike or unfollow your Page will be removed from this audience. eg. leeS OLlr bUSIneSS On FB

Everyone who engaged with your Page
Includes people who have visited your Page or taken an action on a post or ag

as reactions, shares, comments, link clicks or carousel swipes. Then CIICk Create

Anyone who visited your Page
This includes anyone who visited your Page, regard]ess g#fie actions they took.

Accounts Center accounts who engaged with any post or ad
Includes Accounts Center accounts who have taken an action on a post or ad, such as
reactions, shares, comments, link clicks or carousel swipes.

Accounts Center accounts who clicked any call-to-action button
Includes people wheo clicked on a call-to-action button on your Page, such as "Call” or
“Message”.

Due to new privac

Due w privacy rules in som

Accounts Center accounts who saved any post
This includes only the people saved a post on your Page.




Advanced Facebook page targeting

Create a Facebook page custom audience

Include Accounts Center accounts who meet | Any w

Page
@ The Marketing Crowd

Events

Everyone who engaged with your Page

Audience retention @

365 days

Include more people Exclude people

Audience Name

Of the following criteria:

engaged with TMC on FB 365 daysl

Description - Optional

Then repeat the whole process but

this time in the dropdown select

Everyone who engaged with your

Page (even if they don't follow
your

page)

Choose the number of days up to
a max of 365

Include more people - You can
also add those who

engaged with another page you
manage

Write a name you will recognise

Click create audience



Advanced Instagram account targeting

Audiences g > . .
N W ©: EvanMangan - The Click create audience

Click Custom audience

Then select Instagram account
Custom audience Jd/

The follow the exact same process

0g : .
& Lookalike audience as the Facebook audience

) Saved audience )

'se a custom audience source
«ct with people who have already shown an interest in your business@®r product.

: G H G

o i &
.
Fllter Your sources
F.; @ Website & Cusffmer list
B App activity @ offine activity

§8 Catalog

Meta sources

> Video (@ Instagram account
= Lead form <> Events

# Instant Experience fE Facebook page

® Shopping f On-Facebook listings

[©)] Cancel




How to target your website visitors

Remarketing is a powerful way of
targeting people who have visited

FAGEBOOK your website recently. These
people are interested in your
RETARGETING product or service but might not

have been at the point of
purchase.

x By retargeting them you are
L ) f - keeping your brand top of mind
PROSPECT PROSPECT PROSPECT LATER FB DISPLAYS and re-prompting them to

TRACKED ENTERS F8 RETARGETED AD . .
consider your product or service

PROSPECT RETURNS TO YOUR SITE




How to target your website visitors

How it works:

1.  You get your Facebook
Create an tracking pixel and you (or web
Ad for designer) adds it to your web

your pages
Audience

Configure
Audience
Rules

Install the

Pixel

2. You configure the audience
rules e.q. are you targeting all
visitors to the site or just
specific pages. Over what
time period 30 day s, 60 days.

3. After the audience starts
building over time, you then
create an ad set for your
campaign targeting this
audience



How to target your website visitors

m Audiences iﬁ B: Evan Mangan - The

_ . Go to Ads manager
2. In Ads manager click on All

tools on the left and then
[ Custom audience idience ID select Audiences

28 Lookalike audience

3. In Audiences click on Create

& H G
1

3 Saved audience ) Audience
'.;.‘ Choose a custom audience source X . .
Filter Connect with people who have already shown an interest in your business or product. 4 . CI Ick On Custo m Aud Ie nces
- 4 . Your sources
— i 5. Select website

B App activity £ &2 Offline activity

g% Catalog

6. Then click on Next

Meta sources

> Video Instagram account
= Lead form <> Events

# Instant Experience f@ Facebook page

® Shopping & On-Facebook listings

@) Cancel




How to target your website visitors

Create a website custom audience X
Include Accounts Center accounts who meet Any = Of the following criteria: How to Create an audience of
people who have visited in the
source Last 30 days
@ Evan Mangan's Pixel v
Events AType |n 30
All website visitors v
A TG Name the Audience so you will
30 < recognise it
Click “create audience”
Include more people Exclude people

Audience Name

Description - Optional

0/10§

©) Back




How to target your website visitors

Create a website custom audience

Your custom audience was created & Click done”

(i) We're matching your audience to profiles on Meta technologies. This can take up to
3 days. You can start running ads with this audience right away, but be aware that
your audience size will increase as the audience is populated.

Next steps

Create a lookalike audience
Reach Accounts Center accounts similar to the audience you just created by
creating a lookalike audience.

Learn more

Create an ad
Create an ad to advertise to your new audience.

Learn more

Create another custom audience
Continue to create another custom audience.

Learn more




How to target your website visitors

You will now see your audience
Listed here.

00 Audiences f 0= Evan Mangan - The market... =

Create audience ¥

D
= 2. Search by name or audience ID Name size ilability
B A e Web visitors 30 days Below 10;)‘.0 . pup‘{mu@ ) YO u Sh Ou |d nOW re peat the
IE*" Low website traffic Availaple 4 .
- o process and create an audience
- Not updated @ . .

Filt
D e —— for 180 days as this is the max

Status v Low website traffic -
= Type b engaged with TMC on IG 365 days (S cork) Below 1000 o Ready |ength Of tl me you Ca n hOId people
= Availability v Not updated @

Source v Follows TMC on IG (South cork) 2100 -2500 4 Ready

Not updated @ T hi
engaged with TMC on FB 365 days (south cork) elo ® Rea o d O t S h

7) Not updated

Click on Create audience
Choose Custom Audience

The website traffic

Then change the number 30
to 180 days and then name
your audience

RN



Let’s visualise where we now are ....

Step 1: You create your Audiences

Evan

Web visitors 30 days

Themarketingcrowd.ie

Website

Web visitors 180 days

At this stage Facebook has no idea who has
visited my website. However, once I add the
Pixel to the website....



Let’s visualise where we now are ....

Step 2: Add the Pixel

Themarketingcrowd.ie

Web visitors 30 days _
Website

Web visitors 180 days

Step 3: Facebook Populates
your audiences



How to get the Pixel

00 Audiences f B: Evan Mangan - The market... w

You now need to get the pixel and

) place it on your website.
/' Edit # Share © Delete .
& e —— Name Until th_e pixel ge:cs on your site
& the audiences won't build.
- @® All audiences ot
EL Expiring audiences . Show Audience Over!
ine bl - Web visitors 180 da
Filter To do this ..
T Web visitors 30 days (s cork)
Status hd
@ Type o annanad with TRMC nn 16 3RE dawve (S rarda 1. TiCk the bOX neXt to the Webs

visitors 30 days audience (180
days — it doesn’t matter)

2. Then click on the 3 dots

3. Then click “*View pixel”



How to get the Pixel

Either copy and paste the code

Install Pixel X

Before you can use your Facebook pixel, you must install some code snippets on your website. This code sends data back to Facebook Th IS IS you r PIXel COde' You Can

S0 you can measure activity and create smarter advertising based on that activity. nOW elther

You need to install two kinds of code: pixel base code on every page of your website and event code on specific webpages.

1. Copy and paste it into your

Install Pixel Base Code Website or
2. Click on email instructions and
Locate the header code for your website. Send it to your Web dESigner

or to yourself.

You must install the pixel base code into the header code of every page of your website. This lets you gejg#ata about
all page views on your website, to establish a baseline for measuring specific events. Find the <hegg#®/head> tags in
your webpage code. or locate the header template in your CMS or web platform. Learn whereg ind this template
or code in different web management systems

Copy the entire pixel base code and paste it in the websitgdfeader.

If possible, paste the pixel base code at the bottom of the hgge®r section, just above the </head= tag.

n Please don't modify this code. K

1

<!-- Facebook Pixel Code -->

<script>»

!function(f,b,e,v,n,t,s){if(f.fbg)return;n=Ff.fbg=function()}{n.callMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};if{!f._fbq)f._fbg=n; -

Give Feedback Close m




Be aware that Apple’s ios privacy update has impacted the effectiveness of

retargeting

Allow “Facebook” to track
your activity across other
companies’ apps and
websites?

Ask App not to Track

Allow

In 2021, Apple made a change to it’s privacy settings
which meant that when people opened any app including
Facebook it asked — Do you want this app to be able to
track you across the internet.

96% of people said no

Since then, if anyone visits your site using an apple device
they are not tracked and will not be in your retargeting
Audience

As a rough guide ...

50% of your website visitors might be on mobile
Around 50% of mobiles are apple phones

So it could impact 25% of your traffic



How to target “lookalike” audiences

You can target people who look similar (similar
age / location / interests) to your followers ,

L OOKALIKE or web visitors
12

.: 2 f ;‘%ﬂﬁ.‘ AUDIENCE They are called lookalike audiences.

A lookalike audience will include the top 1% to
10% of people in the selected country who are
most similar to the seed custom audience.




How to target “lookalike” audiences

3

Audiences f B: Evan Mangan - The marke

Custom audience  idience ID

Click on the Create Audience button but instead
of selecting custom audience as we did earlier,
select Lookalike audience

=

&2 Lookali

& 6

3 saved audience )

Then type in the name of the audience that you

% Web

T Fiter want to develop a lookalike e.g., enter your page

ke Status ” s name or if you have created a custom audience
e - (web visitors / customer s/ email list) select one.

Select your lookalike source

web visitors| ( X
Value-based sources  Other soun:es(

© TMC Web visitors 30 days Custom audience

Then click on data sources and you will see your

© TMC web visitors 180 days Custom audience d H
auaiences.

o TMC web visitors 30 days Custom audience

© Web visitors 180 days Custom audience

o Web visitors 180 days

o Web visitors 180 days

0% 1%

() A 1% lookalike consists of the people most similar to your lookalike audience source. Increasing
the percentage creates a bigger, broader audience.

® Cancel




How to target “lookalike” audiences

Create a lookalike audience X

Select your lookalike source

TMC Web visitors 30 days X

Create new source »

Select audience location

Countries = Europe

Ireland ¢

Q, Bearch for regions or countries Browse

Also enter the country that you wish the audience
to be in. E.g. Ireland

Leave it at 1%

Select audience size

Number of lookalike audiences @

1 - . .
hen click on Create audience. It can take
37.4K .
S several hours for the audience to be created.
0% 1% 2% 3% 4% 7% 2] 9

(i) A 1% lookalike consists of the people most similar to your lookalike audience source.
Increasing the percentage creates a bigger, broader audience. e




ADVERTISE ON
FACEBOOK &
INSTAGRAM

PART 1 & 2




What We Will Cover Part 2

1.

2.

3.

How to turn a post into an ad using the Ads tool.
 How to get to the ads tool since the recent redesign on Facebook
«  What objective should you choose
«  Overview of Budget, targeting and placement

How do you then monitor your campaign to see how it’s doing
* How to drill down and learn more about your results

How to setup conversion tracking




Reminder - What are the 2 Big options?

1. The Boost Post Button — on a Facebook Post

The Marketing Crowed
Put y Evan Mngan @ 1

if you {or a member of staff) would lie to leamn how to increase you
Marketing over the nextt 12 montths, see befow the: schedule of Digits
delwerng each month on Zoom for members of our online Digital &
courses cover Tikbok merketing Instagram, Facebook ads, Making m
and Instagram Live streaming pices lots more.

Woou can attend  ALL of these courses for one membership fee (or wa

When you send out a post from your page
on Facebook there will be a Boost post
button that allows you to turn the post into

ALL UPCOMING "LIVE" an ad
DIGITAL MARKETING

COURSES FOR THE NEXT

However, not all the targeting options are
available and some of the settings result
in wastage



Reminder - What are the 2 Big options?

1. The Boost Post Button — on an Instagram Post

15020 6O - QS 57%=

& Posts

@ themarketingcrowd.ie

When you send out a post from your
i Instagram account (Business or Creator
ALL UPCOMING "LIVE" Moriontng account) you will see a Boost post button

DIGITAL MARKETING

COURSES FOR THE NEXT 12

The targeting options here are VERY
limited. You can only target by geography,
age, gender and interest

PLUS YOU CAN
WATCH REPLAYS
IF YOU MISS ANY

View insights Boost post

© Qv W




Reminder - What are the 2 Big options?

2. The Ads Tool in Ads Manager

0 Q, Search Facebook

Manage Page D)

@ The Marketing Crowd

Professional dashboard

@ Insights

7<) Ad Center

@ Create ads

Boost Instagram post

@ Settings

@ Location Pages 2

More tools &
Manage your business across Meta apps

L IV PVRR VR ¥ PR

@ «
o The Marketing Crowd
Add featured
Photos See all photos

2 NEW FEATURES
INSTAGRAM IS TESTING

&
A

HOW TO PROTECT YOUR

INSTAGRAM ACCOUNT FROM
NG HACKED

Information about Page Insights Data - Privacy - Terms -
Advertising - Ad Choices [> - Cookies - More - Meta © 2024

0

= List view

Create

..........

GEEEG One f the best Al image generato -
now available in Canva. C.l Post
Written by Sabrina Ortiz, Editor '. Story
Oct. 22, 2024 at 6:00 am. PT
an
Reel

Canva has lau
Dream Lab an
Event

—— .
There was previgusly a tex} rtﬁ imagea H
~2I1CK TO UNMUTE Re o
wasn't... See mgre

9 Fundraiser

If you click on the 9 dots top right (menu) there is the option to create an Ad

This is the tool that allows small and medium sized business run ads that appear on both Facebook

and Instagram but also has
1. All the targeting options
2. Allows you to avoid wastage



To access the ad creation tool within ads manager

o =D
0 Q Search Facebook @ [~ (O] - H [} )
Manage Page [ O] ’ The Marketing Crowd Menu
0 The Marketing Crowd Add featured Q. Search meny Create 1 . On the top rlg ht Cl |Ck On the 9
, B s dots icon
[dl] Professional dashboard Photos See all photos B .
s ® =~ 2. Then click on Create Ad
2 *  Organize or find events and other
[ mnsights things to do online and nearby. .
O Reel
Ad Center i 3. It then tak to the Ad
% - Yo ——— . eén akes you 1o the S
interests. .
(&) Create ads X Lifeevent
o MNews Feed Oo
©) Boost Instagram post W See relevant posts from people and
Pages you follow. - A
{@} Settings . Feeds
See the most recent posts from your
@ Location Pages 2 - friends, groups, Pages and more. © Grow
Pages
More tools A |- Discover and connect with businesses a
ine on Facebook
Fundraiser
. Entertainment
Information about Page Insights Data - Privacy - Terms

However, if you have never
created an ad before this
might not work for you. It
might take you to their new
“very basic” ads area.

¢  Awareness
IS Traffic

Q} Engagement
T

Leads
Your campaign objective is the business
goal you hope to achieve by running
your ads. Hover over each one for more
information.

2 App promotion

. If so, see next slide
Sales

About campaign objectives Cancel




Alternative way to access the ads tool

i
= ® B
1g Crowd #' Edit Learn v Menu
Q, Se
Boost a Boost an The Marketing Crowd
post |n5ta°i:am Published by Evan Mangan € Social
P The 10th tool I'm recommending s
and want to shoot clips when yo *
ds

d ads that adjust over time to help you get

o

@SS T@ cetingstarted @ Live Football on TV | F
<0

Promote

a The Marketing Crowd
@ Public

f Automated ads

@ Choese a goal

v Boost existing content

Choose a goal

1

Build your busin

L]

Get more messages
Recormended

On the top right click on the 9

dots icon
2. Then click on Create Ad
arehmen 3. It might take you to this basic
ads area. If it soes, click on
Eve the link in the bottom left to

go to the advanced tool “Ads
manager”

Then in Ads manager click the
green Create button.

online and nearby.

Friends
Search for friends or peo

Groups
Connect with people whi

News Feed



They will ask you what is your main objective

You start an Ad campaign by deciding what
Create new campaign New ad set or ad your ObJeCtlve |S

Buying type

Auction

Choose a campaign objective

* Do you want to drive traffic to your

=] Awareness WebSIte'P
j » Do you want to drive traffic to you site
et | PLUS measure how many sales or

enquiries or downloads you achieved
from the ad campaign?
Leads « Do you want more people to see your FB

Your campaign objective is the business

goal you hope to achieve by running page pOSt’)

App promotion your ads. Hover over each ane for more

information. » Do you want to get more likes for your
Sales page?

Engagement

About campaign objectives Cancel




They will ask you what is your main objective

You start an Ad campaign by deciding what

Create new campaign New ad set or ad you r ObJeCt|Ve |S
Buying type
Auction Select an objective to see the available
conversion location and event options for
Choose a campaign objective eaCh .

)  Awareness

Awareness: Show your ads to people who
are most likely to remember them.

Traffic: Send people to a destination, like
your website, app or Facebook event.

Leads Engagement: Get more messages, video

Your campaign objective is the business

views, post engagement, Page likes or event
information responses.

Sales Leads: Collect leads for your business or

brand.

App Promotion: Find new people to install

your app and continue using it.

About campaign objectives Cancel Sales: Find people likely to purchase your

product or service.

Traffic

Engagement




How to create an ad campaign

age/campaigns?act=3806017553129238nav_entry_point

Then choose either “traffic” or
Create new campaign New ad set or ad “engagement”

¥ Now you can choose from 6 simplified objectives

If you are driving people off of your website
choose traffic.

We made an update to the campaign objectives to ma
that aligns with your business goals. Here's what
« All the same functionality and features ag
» No change to existing campaigns a

ore
time

If you are not driving people off of Facebook

We'll help you find a new objegj
choose engagement

that matches your «

Find your objectj

Buying type

Auction

Choose a campaign objective Click on “continue

.q Awareness /

b Traffic +I

&y Encacement




How to create an ad campaign

Z Edit @ Review

() Campaign name

New Traffic Campaign Create template Ve

<& - Important — Give your campaign a name
you will recognise. Type in a name

(©) Special Ad Categories

Declare if your ads are related to financial products and services, employment, housing, If your ad is to do with Politics / social

social issues, elections or politics. Requirements differ by country. Learn more about issueS car |OanS Credit IOanS hOUSin ou

Special Ad Categories ’ ’ > g y
need to self declare. Then certain targeting

options won’t be available as they do not

allow discrimination in ads targeting

Benefits of declaring Special Ad Categories
Accurately declaring your ad categories helps you run ads compliant with ou
standards and helps prevent potential ad rejections.

Categorize your ads

You can skip everything else.

Categories
Select the categories that best describe what this campaign will advertise.

IesRrsegon Canpicls T Then Click on Next to progress to page 2
out of 3



How to create an ad campaign

2 Edit @& Review

() Conversion

Conversion location
Choose where you want to drive traffic. You'll enter more details about the destination later.

®  Website Where do you want to drive traffic to?

Send traffic to your website.
o AR - Your website?
- € Your App?

Messaging apps

Send traffic to Messenger, Instagram and WhatsApp. TO Messenger SO peOple can message
Instagram profile yOU?
Send traffic to your Instagram profile. TO WhatsApp')

Calls
Get people to call your business.

Performance goal @ Choose the one you want. And scroll down

Maximize number of link clicks hd



How to create an ad campaign

Performance goal @

There will be a built in optimisation in your
Maximze number of Bk dicks d campaign. This means Facebook will try to
S put your ads firstly in front of the people in
Your target audiences that are likely to
Perform an action

Traffic goals

Maximize number of landing page views

We'll try to show your ads to the people most likely to view the website or Instant
Experience linked in your ad.

Landing page views — based on previous
Actions, Facebook believes the person will
Other goals Not only click but is likely to also wait
Around for the Page to load

@ Maximize number of link clicks
We'll try to show your ads to the people most likely to click on them.

Maximize daily unique reach
We'll try to show your ads to people up to once per day.

I TR Link Clicks — people who are likely to click

We'll try to show your ads to people most likely to have a conversation with you through Da”y Uniq ue reach — your ad will appear in
Provide creative elements, such as images and headlines, and we'll automatically front of people on|y once a day

Impressions — it could appear in front of
people many times



How to create an ad campaign

(-) Budget & schedule ~__Budget: Decide how much
oD you will spend per day .
& and for how long you will

Daily budget =  €20.00 EUR

run the campaign for

You'll spend an average of €20.00 per day. Your maximum daily spend is €35.00 and your maximum

weekly spend is €140.00. Learn more. |t |S better to Spend your

money over 3-4 days

Schedule @ )
rather than spend it all on
Start date one day.
B8 Nov 17, 2024 (© 02:54AM PST
End date

Set an end date



How to create an ad campaign

Hide options & : :
i L ~__If you wish you can decide

Budget scheduling @ to increase your budget

v/ Increase your budget during specific timW View w and Spend more at a

certain time on specific
days.

Tell us the duration of your anticipated high-demand period

Starts on Ends

Nov 18, 2024 ® 12:00AM | - 12:00 AM This is totally optional.

It might be useful if ..

Increase daily budget by value amount (€) b € 5.00 EUR

Meta will aim to spend an average of €25 a day (a €5 increase) from Nov 18 to Nov 1 You are running an

e offer and want to
increase your spend
at the offer deadline
approaches

2. You think that you
tend to get more
enquiries at a certain
time of day / day of
week

l Remove this period



How to create an ad campaign

~__You can also schedule

Ad scheduling © Your ads to run a certain
& times of the day or only on
Run ads on a schedule certain days.

In order to do this you

need to switch the budget
@ Budget & schedule from daily budget to a
lifetime budget -
otherwise you cannot tick
the option

Budget ©

Lifetime budget =  €40.00 EUR

You won't spend more than €40.00 during the lifetime of your ad set. You'll spend more on days with

more opportunities and less on days .
(i) Click and drag to schedule multiple times at once.

Then you can choose the
days and times

12am 3am 6am 9am 12pm 3pm 6pm 9pm

Monday
Tuesday
Wednesday
Thursday
Friday I I
Saturday I |

Sunday I |

Every day

_ R _



How to create an ad campaign

() Audience controls ©@

Set criteria for where ads for this campaign can be delivered. Learn more Step 2: Choose the people you wa nt
> to target.

(i) You can set audience controls for this ad account to apply to all campaigns.

See audience controls in Advertising settings

Use saved audience w

Option1 — Based on Advantage + targeting
B Meta has introduced the option to have
their Al do a lot of the targeting for you.

Included location:

« Ireland
You give it an idea of what you want but

Show more options = you then give it the ablllty to find other
people who it thinks will respond to your

. . ad

(v) Advantage+ audience ¥

Our ad technology automatically finds your audience. If you an audience

suggestion, we'll prioritize audiences matching this profile before searts

Learn more 1. Choose a location eg. Ireland or Kerry

2. Click show more option and you can
exclude people in your custom
audiences eg. Your web visitors or
followers

3. Then click on audience suggestions.
Here you can specify an age range and

behaviours

(%) Audience suggestion (optional)

Save audience Switch to ong!



How to create an ad campaign

() Audience controls ©@

Set criteria for where ads for this campaign can be delivered. Learn more

2 Step 2: Choose the people you want

(i) You can set audience controls for this ad account to apply to all campaigns.

See audience controls in Advertising settings to target'

Use saved audience w

Option 2 - If you don’t want to use

* Locations © Advantage+ you can take full control
ncluded ocation of the targeting. Just click “switch to

original audience options”

Show more options

() Advantage+ audience +

Our ad technology automatically finds your audience. If you share an audience
suggestion, we'll prioritize audiences matching this profile before searching mor,
Learn more

(%) Audience suggestion (optional)

Save audience Switch to original audience options



How to create an ad campaign

Custom audiences @ Create new +*

Q, Search existing audiences

Add exclusions

* Locations @

Included location:
« lreland

Age ©
18- 65+

Gender ©
All genders

Advantage detailed targeting+
Include people who match @

Q, Add demographics, interests or behaviors Suggestions Browse

Languages ©

All languages

Step 2: Choose the people you want
to target.

Target your advanced custom audiences
under “custom audiences”

Target by...

Location

Age & gender

Interests / Behaviours / Demographics



How to create an ad campaign

() Beneficiary and payer

Beneficiary and payer information is required for ad sets with audiences in the European
Union and is saved in Advertising settings. This information will be publicly available in
the Meta Ad Library for a year but not shown on any ads. Learn more

* Beneficiary @

The Marketing Crowd v

@  The beneficiary and payer are different

Step 3: declare who is the
beneficiary and payer of the ad

If you are paying and benefiting just enter
your business name



How to create an ad campaign

Step 3: Decide where
You want your ad to

() Placements appear.

Choose where your ad appears across Meta technologies. Learn more

Advantage+ placements +
Your budget will be allocated by Meta's delivery system across multiple

To view your options hover your

placements based on where it's likely to perform best. —= [MOUSE Over advantage W
Placements and then click the

Show more options « ed|t button and then t|Ck Manual
Placements

® Manual placements
Manually choose the places to show your ad. The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

You can now see that your ad

s will go out on Facebook,
Platforms Instagram . Messenger and
+ Facebook +/ Instagram

_Audience network.

+/  Audience Network +/ Messenger

Asset customi

23 / 22 placements that suppOTRggt customization Startlng Out perhapS |eaVe a”
Placements the placements ticked and you

b | Feeds
‘_Z-:T:hginsb\'r, for your business with Can then Check after the
Ay ——— = campaign has finished which

Tell a rich, visual story with immersive,
fullscreen vertical ads

placements worked well or

it ek {7 poorly. Based on this you
might switch some off in future
b Searchresults V4

Campaigns
However | untick audience
Network -

Get visibility for your business as people
search

Messages



How to turn a post into an ad that goes out on Facebook & Instagram

Step 4: Choose from the

Identity dropdown a post that
you want to turn into an
Facebook Page ad
© The MadglingLooud— — Choose your page

Instagram Account

Decide if you want to
create an ad from scratch
or do you want to use an
existing post

@ themarketingcrowd.ie

Ad Setup ——  Click Select a post
- ——
Use Existing Post v Then choose a post from
&= / the list of previous posts

Memata AA



How to turn a post into an ad that goes out on Facebook & Instagram

Select post

\I\ Facebook Instagram % Partner Content

Filter by: <

All posts » Q Post, image or video IDs, or other keywords

Facebook post

Post ID

Source

.. . .

B i1 this live online course | am delivering for Local Enterprise Office Cla...
é 19 O w2

Would you like to learn how to increase your sales using social media ...

19 Qo w4

There is currently a limited time deal on our Digital Marketing School. ...

k] D1 w0

925003292978745

921689896643418

917119947100413

912584364220638

€) Reels

€) Reels

Sep 25,2024
Sep 21,2024
Sep 15,2024

Sep 8,2024

Then choose a post from
the list of previous posts
or reels on Facebook or

Instagram

Once you select one then
click continue



How to turn a post into an ad that goes out on Facebook & Instagram

Source URL @

Enter a URL to automatically find site links you can choose to add. By
default we'll use your destination Website URL

http://www. example.com/page
Site Links
0 site links added Add

) Ad creative

Select and optimize your ad text, media and enhancements.

(1) Your Instagram ad will render Facebook mentions as
regular text.

) Facebook Post
Would you like to learn how...
917119947100413 - Sep 15, 2024

(= Change post + Create post
Enter post ID

Primary text

Campaign Opportunities
Potential 33% lower cost per result.

. Ad preview «" Advanced preview

= O 0 o©

@ The Marketing Crowd X

Would you like to learn how to increase your
sales using social media marketing?
B ~See more

MARKETING S
NIGHT CLASSES 4

- Cam igr
- Chat GPT - Al tool

localenterprise.ie
s Social Media Learn more
Marketing Night...

-~

By clicking "Publish,” you agree to Facebook's Terms and Advertising Guidelines.

Close | +/ All edits saved

Back

F>v

A 3

You can preview how it
looks in different
Placements

If there isn’t already a link
on your post or reel they
will prompt you to enter a
url and choose a call to
action button

When you are ready to
place order click the green
Button

Your ad has now gone off
to Facebook for review.



What We Will Cover

2. How do you then monitor your campaign to see how it’s doing
* How to drill down and learn more about your results

3. How to setup conversion tracking




How your campaign results are reported

0 Q, Search Facebook o @
'i’- Evan Mangan
' o In order to see the result
_ t What's on you of your campaign you
Friends ; -
need to go into Ads
Memories B4 Live video Manager

On your main feed, on
the left-hand menu click
on Ads Manager

Groups

-

O

B saved
2

3 Video

: Micheal Martin
ﬂ Marketplace ; bump into each {

in Kerry

v Feeds Billy O's

.||| Ads Manager




How your campaign results are reported

3

G e

M & &

Account Overview i‘ B: Evan Mangan - The market... ¥

e

<= Evan Mangan-

0 active campaigns

The marketing Crowd

Amount spent in last 7 days: €0.00 € | 0% spent in learning ph

Performance recommendations
Recommendations generated by performance across your account.

Turn on automatic adjustments to optimize campaign

performance

Automatically applying performance recommendations can help to optimize
your campaign performance. You can choose which adjustments are
automated and turn them off at any time.

Potential cutcome: Increased results for affected campaigns

00
U/

No perfermance recommendations available
Our performance system generates recommendations based on your campaign performance.

When you land on Ads
manager you are taken
to account overview

Hover your mouse over
the left hand menu and
select campaigns



How your campaign results are reported

N - er— You will then see all of

| ear Ite This month: Nov 1, 2024 - Nov 17, 2024 H
d your campaigns
@ B3 Campaigns 89 Adsets Compare dates @ —
= November 202 December 2024 .
- m & AlBtest B | @ | C Rules w 1-200 .
=== Tod ]
B % coen However, there might
i . [ not be any data for the
w o DMS - Sept Carousel Ad sets off Using ad set bid Using ad set bud. .
= Campaigns
® DMS Collection ad - Sept 2024 Ad sets off Using ad set bid Using ad set bud.
B —
— ® Ad set off Using ad set bid Using ad set bud.. Nov 1, 2024 -Nov 17,2024 Gancel m . :w =
() Ad set off Using ad setbid .. = Using ad set bud... #-day ciick or .. — — - CIiCk On the date On the
@ Ad sets off Using ad setbid ...  Using ad set bud... 7-day click or — — — .
top right and then select
- Offaly 6 week DMP (DMS Ad set off Using ad set bid Using ad set bud...  7-day click or — — —

“maximum”
You will then see the

data for all your
previous campaigns



How your campaign results are reported

u Campaigns
O Duplicate v & Edit
g:f‘{ Campaign
” . Collection ad - June 2024

-

1selected X

& A/Btest

-

Budget

Using ad set bud...

What is a good Cost per click?

Between €0.20 and €0.40 is excellent

Between €0.40 and €1.20 is typical

Over €2 or €3 is getting expensive

Attribution
setting

7-day click or ...

B0 Ad sets for 1 Campaign

Rules

© Results

v 1-200 0f 976 4

» Reach

92
Link click

[T) Ads for 1 Campaign

« Impressions

1,930

P | Viewsetup @

v Costperresult = |

4,093

m -

-
= v

€0.22
Click

When you look at one of
your campaigns ...

You are told how many
people you reached and
what the cost per result
was e.g. CPC



How your campaign results are reported

[A) Campaigns == Ad sets for 1Campaign [] Ads for 1 Campaign

. ‘ T To dril down and
0| - ¢ Edit | ® & A/Btest (&) 3 o S Rules v View setup @ Il Columns: Performance ¥ E Break - I8 Reports
off/ Ad set «  Budget Last significant Attribution © Results +« Reach - Im u n d e rSta n d O re a bo Ut
on edit setting

. Sacial media followers & Web visitors - FB mai... €10.00 Jun 22,2024, 10:2... 7-day click or 91 1,807 you r Cam pa I g n CI ICk On

Daily 148 days ago Link clicks Popular @ \
Results from 1 ad set @ — 7-day click or ... 91 ,],8.01 you r Ca m pa I g n
Accounts Center a

Excludes deleted items Link clicks S nt

Age

Placement

County Then click Breakdown

Platform

"o | You can then choose lots
j of options



How your campaign results are reported

ame%2Cdelivery%2Ccampaign_nam...  w @& 3§
Y Buaget Last signiTicant edit

Settinn
st cost €15.0 l‘!f': il
A Dai You can then choose to
= get a break down of the
stcost # €10.0 g people who clicked on
k Clicks Dai your add by
Gender
st cost €10.0 Their age, gender,
k Clicks Dai location

Age and Gender

Importantly, you can get
a breakdown by
placement so you can
see which placements
are work best for you
e.g. GB news feed,
Instagram stories,
Messenger etc.

Business Locations

Country



How your campaign results are reported

(W Duplicate v 2 Edit - & A/BTest 8 O O & @ Rules w

Ad Set Name © Attribution

Setting © |Results I
& Recent Web VISITOrs ZB-day click O... 13
Facebook Facebook Groups Feed Mobile App 28-day click o... -
Facebook Facebook Stories Mobile App 28-day click o... / -

Facebook Feed: News Feed Desktop

Facebook

Mobile App 28-day click o... 10

Importantly, you can get a breakdown by placement so you can see which placements are work
best for you e.g. GB news feed, Instagram stories, Messenger etc.



What We Will Cover

3. How to setup conversion tracking




What is Facebook conversion tracking?

If you setup conversion tracking you will
be able to see how many people clicked
on your ad AND took an action on your
website such as making a purchase.

Therefore, when you run an ad campaign
you won't just judge it on how many clicks
you got and the cost per click. You can
also judge it on how many sales and the
cost per sale.



How to setup conversion tracking — Add your pixel

facebook.
Pixel

E"
-

> T v

Facebook Pixel

Step 1: Add your Facebook
Pixel to your website

You have to have the
Facebook pixel on your
website in order for this to
work.



How to setup conversion tracking — tracking sales

d @ themarketingcrowd.ie/thank-you-for-joining-the-digitaldnarketing-school/

Step 2: Place an order on
your website and it will take
HOME  DIGITALMARKETINGSCHOOL  TRAINING COURSES  1-1TRAINING  GIFTS you to an order
confirmation or thank you

page

. Ll ¥

3 .:‘_-.‘ or 3 L 4
‘}" ?‘*

Only people who land on this
page have placed an order.
Make a note of the web
address of this page.

If it is a static page, it will be
the same url for everyone.
However, if it is a dynamic
page the url will have a
different reference for each
customer e.g. It could be
themarketingcrowd.ie/thank-
you-00123112.html

But the words thank-you will



How to setup conversion tracking — tracking enquiries

Step 3: If you want to track
enquiries, fill in your
enquiry form on your
website and it will take you
to an enquiry confirmation
or thank you page

@ themarketingcrowd.ie/thank-you-for-your-enquiry/

HOME DIGITAL MARKETING SCHOOL TRAINING COURSES 1-» TRAINING GIFTS

Make a note of the Web
address of this page. Only
people who land on this page
have enquired.

If it is a static page, it will be
the same url for everyone.
However, if it is a dynamic
page the url will have a
different reference for each
customer e.g. It could be
themarketingcrowd.ie/thank-
you-00123112.html

But the words thank-you will



How to setup conversion tracking

@ COVID-19 Information Center

aw Friends

Most Recen%

Recent Ad Activity

)

< Ad Center

Create a
Story

Step 4: You now need to go
to the Ads manager

When you are on your FB
newsfeed, look at the menu
options on the very left

Click on Ads manager



How to setup conversion tracking

< C @& facebook.com/adsmanager/manage/cam
Step 5: You now need to get
: to events manager
m Evan Mangan - The marketing Crowd (...
« Click on the 9 dots in the
1 top left
- Shortcut E :
OFEGERS == «  Click on Events Manager
& A 2 Iz
Ads Manager Audiences Events Manager

= = ) EE

Commerce Catalog Manager Ad Account
Manager Settings



How to setup conversion tracking

Data Sources

Evan Mangan - The marketing Cr..  w Step 6:

Search by name or ID Q = Evan Mangan's Pixel & 6B Last2Bdays v

Evan Mangan's Pixel Overview Test Events Diagnostics History Settings * CI ICk O n th e g reen
488 5 C s that use your pixel

oo e “Create” button

Create Custom Audience
Automatic Advanced Matching can increase your audience size to include more people ole

interact with your business and more accurately measure the performance of your ads

® Grow Your Audience Size

Learn More

Click on custom
conversion

@  Tum On Automatic Advanced Matching

All Activity

ptimizing your




How to setup conversion tracking

Create a Custom Conversion Step 7:

Name ; ——BeseriptionOntion Type in a name e.g. Sales on

The Marketing Crowd site

=

Cn
(]

Name your conversion Add a description

Leave it as url traffic
Data Source /
If the order/or enquiry

® Evan Mangan's Pixel confirmation page on your site
was dynamic, leave the url as
‘contains” and enter the
word(s) that are common to
all visitors e.g. thank-you

Conversion Event

(3 AllURL Traffic

Choose a Standard Event f If the order/or enquiry
confirmation page on your site
was static, change the url to

Equals and then paste in the

imization
Facebook selected cate

We use information about

ousiness 10 aulomatiCainy o, degory fi

Select your own category url
€ If the price is the same for all
Rules — products add the price

This custom conversion must meet all of these rules: _
=




How to setup conversion tracking

Create a Custom Conversion

Name

=

on
[

Name your conversion

Data Source

@ Evan Mangan's Pixel

Conversion Event

(3 AllURL Traffic

Choose a Standard Event for Optimization
Facebook selected category
ormation about your bus

Select your own category

Rules

Description - Option

Add a description

siness to automatically choose a category

This custom conversion must meet all of these rules:

Step 8:

Repeat this process if you
want to track a different
conversion. E.g. you want to
track sales AND you want to
track enquiries

That’s it. You have now setup
custom conversions.

Whenever you run an ad
Facebook will track whether
people who clicked on your ad
got to the Order Confirmation
or Enquiry  Confirmation
pages.

e




How to find the report that shows you conversion tracking

)

COVID-19 Information Center

Friends
Most Recerﬁi

Create a
Recent Ad Activity Story
Ad Center

To monitor your campaign
you need to go to the Ads
manager

When you are on your FB
newsfeed, look at the menu
options on the very left

Click on Ads manager



How to find the report that shows you conversion tracking

B3 Campaigns 1 Selected X 88 Ad Sets for

+ Create (B Duplicate < g Edit - & .9 i You will now see your

recent campaigns

Camnaian Nama 0 Roculte -
Quite often there won’t be any
data next to your campaigns
Updated justnow () Discard Dr so you need to click on the
/ date on the top right of the
screen and select “Lifetime”
85 Ad Se
q April 2012 May 2
Rules w Sun Mon Tue Wed Thu Fri  Sat Sun  Mon Tue W
1 2 3 4 5 & 7 1 2
itegy BUdQEt 8 9 10 1 12 gkl 14 6 T 8 9
id set bid... Using ad set bu... 15 16 17 18 19 20 21 13 14 15 16
22 23 24 25 26 27 28 20 21 22 23



How to find the report that shows you conversion tracking

I3 Campaigns
v JEHt « 4 B O W
Delivery T
1 courses (cc) Ad Sets Off

lan zoom session (cc)

llow us and get tips in your...

uncement

Ad Sets Inactive

Ad Sets Inactive

Ad Sets Off

Ad Sets Inactive

Ad Qate Inartive

o

Bid Strategy

Using ad set bid...

Using ad set bid...

Using ad set bid...

Using ad set bid...

Using ad set bid...

lleina ad eat hid

55 Ad Sets

Rules =

Budget

Using ad set bu...

Using ad set bu...

Using ad set bu...

Using ad set bu...

Using ad set bu...

lleinn ad cat hn

1. By default there won’'t be
= conversion date in your
Attributi
Setting | report.
28-day click o...

You need to add the
el conversion data columns to
28-day click o... the report'
28-day click o... Click on this icon for

“Columns performance”

ngdaK

28.Aav rlick A

Click on customise column



How to find the report that shows you conversion tracking

Customize Columns

Click on Custom Conversions

Performance ) Search Create Custo

Engagement

Then find the name of your
custom conversion and tick
the fields you would like to
see in the report

Uni
Ci

Metrics to Include ofal Unique Value Cost

on purchase
confirmation page (Deleted)

Went to checkout page
Awareness (Deleted)

Went to DMA page (Deleted)

Click apply

sandard Everits Purchase of sort my books
(Deleted)

cHECKOUTS (Deleted)

(#p]

Custom Conversions

Settings puchase on KC castle website
| (Deleted)

2016 - purchase on TMC site
(Deleted)

puchase on website -
(example for training)
(Deleted)




